
 

 

Programme: B.Com. Year: Second Semester: Fourth 

Subject: Commerce  

Course Code: C010404T Course Title: Fundamentals of Entrepreneurship   

Course outcomes: 

After completing this course a student will have: 

 Ability to understand the concept of Entrepreneurship along with the basic laws and practices of 

Entrepreneurship. 

 Ability to understand the terminologies associated with the field of Entrepreneurship along with their 

relevance. 

 Ability to identify the appropriate functions and qualities of Entrepreneur for solving different 

problems. 

 Ability to apply basic Entrepreneurship principles to solve business and industry related problems. 

 Ability to understand the concept of Life Small Business, Raising of Funds and EDP. 

Credits: 6 Core Compulsory / Elective: Elective 

Max. Marks: 25+75 Min. Passing Marks:10+25 

Total No. of Lectures: 90 

Unit Topics 
No. of 

Lectures 

I 

Entrepreneurship: Meaning, Concept, Characteristics, Need, Functions. Entrepreneur: 

Meaning, Characteristics, Qualities, Functions, Types, Difference between 

Entrepreneurship & Entrepreneur. Difference between Entrepreneur, Intrapreneur & 

Manager. Theories of Entrepreneurship, Entrepreneurship & Environment. 

22 

II 

EDP: Meaning, Need, Objective, Steps, Outline, Achievements, Government Assistance 

and Incentives. Women Entrepreneurship: Meaning, Characteristics, Qualities, 

Problems, Steps taken to help Women Entrepreneur. 

31 

III 

Promotion of a Venture: Concept of Projects, Project Identification, Formulation and 

Report, Project Appraisal. Product Selection and Techniques, Raising of Funds: Concept, 

Need, Types and Sources. 

21 

IV 

Small Business: Process of Establishing Small Business, Nature, Objectives and 

Importance of Small Business. Role of Financial Institutions in Financing of Small 

Business, Infrastructural Facilities. Legal Requirements for Establishment of New Unit. 

Entrepreneurial Consultancy Process and Methods. 

16 

Suggested Readings: 
1. Desai, Vasant, “Dynamics of Entrepreneurial Development and Management”, Himalaya Publishing House  

2.  Desai, Vasant, “Management of Small Scale Industry”, Generic  

3.  Drucker, Perer, “Innovation and Entrepreneurship”, Harper Business; Reprint edition  

4.  Gupta, C.B. & Srinivasan, N.P., “Entrepreneurship Development”, S. Chand  

5.  Kenneth, P.Van, “Entrepreneurship and Small Business Management”  

6.  Pareek, Udai& Ven, “Developing Entrepreneurship book on Learning System”  

7.  Agrawal, R.C., ‘UdyamitaVikas”(Hindi) 

8. Khanka, S.S. “Entrepreneurship Development”, S. Chand & Company 

Note- Latest edition of the text books should be used. 

This course can be opted as an elective by the students of following subjects:  Open for all  

Suggested Continuous Evaluation Methods: Continuous Internal Evaluation shall be based on allotted 

Assignment and Class Tests. The marks shall be as follows: 

Assessment and Presentation of Assignment (04 marks) 

Class Test-I (Objective Questions) (04 marks) 

Class Test-II (Descriptive Questions) (04 marks) 

Class Test-III (Objective Questions) (04 marks) 

Class Test-IV (Descriptive Questions) (04 marks) 

Overall performance throughout the Semester (includes Attendance, 

Behaviour, Discipline, Participation in Different Activities) 

 

(05 marks) 
 

 


