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Note : Attempt all the 05 (Five) questions.

Each questions carries 02 (two) marks

and answer of each question should not

exceed 50 words. 5x2=10
1. (i) 99IR 9 39 7 9uey &7
What do you understand by market?
(i) MR U & 60 v g TaeR B
e # quf $Hifse|
Explain in brief any one buying behaviour
of Indian ConsumersT
(iii)  oRYeroT fauorT < ar smeRy &2
What is meant by test marketing?
(iv) ot @t 3rf wwHemsT|
Explain the meaning of packaging.
(v) ag uRaes & @ar Ay &)

What are demerits of air transport?
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(e1g IR wg)
(Short Answer Type Questions)
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IR AT TS T2 05 (UFD) 3icl & &1
TS YT & IR DI JMfedad I HHT 100
v ¢
Note : Attempt any 05 (five) questions out of
total 08 (Eight) questions. Each ques-
tions carries 05 (five) marks and an-
swer of each question should not exceed
100 words. 5x5=25
2. (i) fouue gafaRor & gee i & @ 3meR &2
What is meant by macro components of
marketing environment?
(i) 3UHIHI HGER BT AHROT SIfse|
Give the classification of consumer
behaviour.
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(i) wﬁwﬁmma%ﬁﬁuas%&raﬂm}q
¥ aofT Sifse)

Describe in brief one method of market
Segmentation.

(iv) wmﬁmaﬁwﬁﬁmml
Explain the main characteristics of a
good brands.

(v) tgz‘fammasmﬁasrﬁahﬁavhaﬁﬁm
Describe in brief discounts and its types.

(vi) eﬂaﬁ%m%a‘m’fa%ﬁéama%\%m
Discuss the disadvantages of whole
saler. |

(vii) m%mw@ﬁahwaﬁwmr
Explain determination of €conomic order

quantity.
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(viii)3cTe Sffas T ¥ w7 3ymerey a7

What is meant by product life cycle?
W—W/Sectfon—c
(@ e o)
(Long Answer Type Questions)

Me:  Fro4 (TR) 711 & ¥ f5df 02 () woi 5
SR S| 5 e 20 () 31l BT 2| o
wéhﬁrwq'&i3ﬂ?i$13#éafnrﬁma§%nr4oo
v &

Note : Attempt any 02 (Two) questions out of
total 04 (Four) questions. Each ques-
tions carries 20 (Twenty) marks and
answer of each question should not ex-
ceed 400 words, 2x20=40
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(ii)

(iii)

What is marketing concept? Discuss the
role of marketing concept in a develop-
ing economy.

A9 3cuTe faT & 39 7T wHed &? qaH
e ferrer & faft smraweransit o R
aifoe|

What do you understand from the
new product development? Discuss
the various stages of new product
development.

facRooT afeer & 3y oo awer &2 faaRor
aifedt & T B gHIlda B e fafme
BR®! B fawar gds quf Bifsw)

What do you understanding by
distribution channel? Discuss the detail
factors affecting distribution channel.

6

25/1627 I
(iv) W&aﬁwﬁmmmé?ﬁ-

G SFEH & & Ul HE Bl T |
What do you mean by marketing
research? Explain the scope and

importance of marketing research.



