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VISION

Sunbeam College envisions to develop culturally rooted, globally oriented, self-reliant women

committed to achieve excellence through duty, devotion and discipline.
MISSION

» To reinforce the custom of being dutiful, devoted towards the society and the Nation,
thereafter keeping the essence of discipline in one’s life.

» To make students sensitive about social concerns, human rights and thus help them being
an eco-conscious individual.

» To facilitate young women to come up with their leadership quality, take pride in self and
identity and thus become the change makers of the society.

» To equip and empower students with relevant knowledge, competence, value and creativity
to face global challenges.

» To inculcate in students the concept and importance of women empowerment.

» To pursue student centric learning for self-development and skill development among
students.

» To educate the women of tomorrow, we aim to practice in teaching-learning researches

and extension activities.




DEPARTMENT OF MANAGEMENT

VISION

To create visionary professionals in Commerce, and entrepreneurs enriched with innovation and
leadership.

MISSION

» To enable holistic and value-based development of students’ personality with a humane
and global outlook which ultimately enhances their employability.

> To nurture and motivate students to exploit their full potential of required skills for self-
employment.

» Empowering students with all the knowledge and guidance in the specialized field of
commerce.

» To provide contextually relevant commerce education in order to prepare students for
higher education in business, commerce and industry.

» To impart state-of -the-art knowledge in all branches of commerce.

> To develop a global perspective amongst the students through value-based education for

social transformation.




Program Qutcome

1. Business Knowledge: Understand aspects and facts of business world, develop
managerial Skills and develop or solve problems by critical thinking abilities for
Quantitative and Qualitative decision making.

2. Problem Analysis: Examine and analyse business world problems and its effects at
micro and macro level and to make effective decision by comparing business
parameters.

3. Entrepreneurial Skill development: Develop management and entrepreneurial skills
and qualities with practical knowhow of the concerning areas of business.

4. Effective Communication: Communicate effectively on complex business activities
with business communities and stakeholders such as being able to write effective
reports and design documentation, effective presentations and proper communication
feedback.

5. Ethical attitude: Build ethical approach to the existing business knowledge by
applying ethical principles and commit to professional Ethics and responsibility.

6. Social integration and Team work: Develop better time and motion coordination as a
team worker in diverse and multidisciplinary settings and to integrate the students in
various social activities.

7. Life- long Learning culture with CSR: Develop and enhance the need of life-long
learning in fast changing competitive business environment and recognise and develop
a sense of responsibility and participation towards environmental, social and

stakeholders activities.

PROGRAM SPECIFIC OUTCOME

After the completion of the course the students will be able to

1. Effective decision making in business problem relating day to day operations, tactical
skills and communication skills

2. Work at individual and team level successfully with a research based approach for
increased efficiency of work.

3. Develop and design new business projects or models based on theories and tools of

management.




PROGRAM: BACHELOR OF BUSINESS ADMINISTRATION (BBA)

Session 2022-23

COURSE STRUCTURE FOR

BACHELOR OF Business Administration (BBA)

The students of the BBA shall be examined in the following subjects in accordance with the
syllabi prescribed hereunder:

Semester- I
i Credit Semester Internal
CS utb" etk Part I(’:a%er Paper Name Examination |Examination
ategory ode Marks Marks
Major — A F010101T Business Economics 3 75 25
Paper 1 B Basic Accounting 3 75 25
Major — A Business Statistics 3 75 25
Paper 2 B FUILIOSL Principles of Management 3 75 25
Major — A | roi 0103T | Business Ethics and Governance 3 75 25
Paper 3 B Computer Applications 3 75 25
Minor 1. Phonetics and Remedial Grammar 4
(Anyone) 2. Problem Solving and Creative Thinking 75 25
Vocational Marketing and Salesmanship 3 75 25
Co-curricular Z010101T | Food, Nutrition and Hygiene 2 75 25
Semester- 11
i Credit Semester Internal
C'Sautl:] et Part l;a[:ier Paper Name Examination |Examination
gory oot Marks Marks
Major — A Organisational Behavior 3 75 25
Paper 4 B KpLOZnLY Business Finance 3 75 25
Major — A F010202T Human Resource Development 3 75 25
Paper 5 B Marketing Theory and Practices 3 75 25
Major — A Business Mathematics 3 75 25
Paper 6 B ROLO20ST Adbvertising Management 3 75 25
Vocational 1. Advertising 3 - 75.
2. Business English ' 25
Co-curricular Z020201T | First Aid & Health 2 75 25




Academic Calendar for the Session 2022-23
Date sheet for Internal Assessment

SEMESTER-I

Paper Code Name of Subjects Mid Term I Mid Term II
Co-Curricular 31.10.2022 19.12.2022
Vocational 01.11.2022 20.12.2022
Minor 02.11.2022 21.12.2022
F010101T Paper : 1 (A) Business Economics 31.10.2022 19.12,2022
Paper : 1 (B) Basic Accounting 01.11.2022 20.12.2022
F010102T Paper : 2 (A) Business Statistics 02.11.2022 21.12.2022
Paper 2 (B) Principles of Management 03.11.2022 22.12.2022

Paper3(A) Business Ethics and
F010103T Ghieinance 04.11.2022 23.12.2022
Paper 3 (B)Computer Applications 05.11.2022 24.12.2022

SEMESTER - II
Paper Code Name of Subjects Mid Term I Mid Term II
Co-Curricular 24.03.2023 08.05.2023
Vocational 25.03.2023 09.05.2023
F010201T Organisational Behavior 24.03.2023 08.05.2023
Business Finance 25.03.2023 09.05.2023
F010202T Human Resource Development 27.03.2023 10.05.2023
Marketing Theory and Practices 28.03.2023 11.05.2023
F010203T Business Mathematics 29.03.2023 12.05.2023
Advertising Management 30.03.2023 13.05.2023
Important Dates
SEMESTER- 1

31.10. 2022 to 05.11.2022: Mid Term I begins.

19.12.2022 to 24.12.2022: Mid Term II begins.

=

= 26 Nov’ 2022: Parents — Professor Meet (PPM) & Report Card Distribution
=

>

29 December’ 2022: Parents — Professor Meet (PPM) & Report Card

SEMESTER- II

 24.03 2023 to 30.03.2023: Mid Term [ begins.
= 08.05. 2023 to 13.05. 2023: Mid Term II begins.

= 20 May 2023: Report Card Distribution of Pre- University Test.

“All the Best”
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Course Code- F010101T
Paper 1(A)
Course Title: Business Economics

Credits: 3 Max Marks: 75+25
Passing Marks 50%
Course Outcome:

The aim of the course is to build knowledge and understanding business economics among
the student. Thecourse seeks to give detailed knowledge about the subject matter by instilling
them basic ideas about business economics. The outcome of the course will be as follows —
CO 1 To provide knowledge about business economics.

CO 2 To provide knowledge about Demand Analysis.

CO 3 To Determine Production and cost analysis.

CO 4 To Make aware with pricing and profit management.

Unit: I

Month W. Days Topics to be covered

Introduction to Business Economics: Nature and Scope of
Business Economics, its relationship with other subjects.
July’22 26 Fundamental Economic Tools-Opportunity cost
concept, Incremental concept, Principle of time perspective,
discounting principle andEqui-marginal principle

Unit: IT

Month W. Days Topics to be covered

Demand Analysis: Concept of Demand &; its determinants.
Price, Income &amp; Substltution effects, Elasticity of
demand: meamng, types, measurement and mgmﬁcance in
managerial decnslons, Revenue concepts, A
Concept of demand forecasting and methods of “demand
forecasting. il

August’22 23

Activity: Focused Group discussion on “Demand & Determinants of Demand”.

Objective: To make students understand about the changes in price level under various
conditions and its impact on the Elasticity of Demand.

Unit: ITI

Month | W, Days Topics to be covered
i S Productien and Cost AnalySIS Meaning, Productlon function,




UNIT IV

Month W. Days Topics to be covered
Pricing: Nature of market, Types of markets and their
characteristics, Pricing under different market

October’22 17 structures—Perfect,  Monopoly, ~ Oligopoly  and

Monopolisticcompetition,
Price discrimination under monopoly competition.

November’22 25 Profit Management.&_ In_ﬂation: Profit, Functions f’f
profit, Profit maximization, Break even analysis.
Elementary idea of Inflation

December’22 26 PUT & Revision

Activity: Power Point Presentation by students on different types of market.

Objective: To make the students understand about relevance of different market structures.

Suggested Readings:

1. Varsney & Maheshwari, Managerial Economics

2. Mote Paul & Gupta, Managerial Economics: Concepts & cases
3. D.N.Dwivedi, Managerial Economics

4. D.C.Huge, Managerial Economics

5. Peterson & Lewis, Managerial Economics

. goan, Sikraut,
Va|aﬂam
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Course Code- F010101T
Paper-1(B)
Course Title: Basic Accounting

Credits: 3 Max Marks: 75+25
Passing Marks 50%

Course Outcome: The aim of the course is to build knowledge and understanding principles
of accounting among the students. The course seeks to give detailed knowledge about the
subject matter by instilling them basic ideas about Accounting. The outcome of the course
will be as follows —

CO 1 To Introduce about Accounting Principles and other aspects of accounting.

CO 2 To provideknowledge about rectification of errors.

CO 3 To make able about valuation of stocks.

CO 4 Tomake aware with share and Debenture.

Unit: I

Month W. Days Topics to be covered

Introduction: Meaning and process of accounting, Basic
terminology of accounting, Difference between accounting &
July °22 26 book keeping. Importance & limitations of accounting, Various
users of accounting information, Accounting Principles:
Conventions & Concepts.

&5 Un_it: II

Tert

Month W. Days : TOpIcs to be covered L, bt “"«-
Accountmg equatxon, Dual aspect of accountmg, Types of a'ccounts

= Rules of debit & credit, Preparation of Journal and Cash™ book
A_ugust‘22 23 including bankmg transactions, Ledger and Trial balance Sub51d1ary
., books of accounts. AL A o

- X

Activity: Practical execution of the process of accounting on the basis of self-created
transactions, passing journal entries, preparing ledger accounts and preparing Trial Balance at
the end of the accounting period.

Objective: To acquaint the students about practical application of accounts in Business.

23 Rectifi
Bills




Activity: Comparing own recorded cash book transactions with the records of pass book and

preparing BRS.

Objective: To develop concept of accounting among students and to equipped them with their

own set of questions.

Unit III
Month W. Days Topics to be covered
Valuation of stocks, Accounting treatment of
September’22 25 deprema.t;on, Reserves and provisions, ‘ ‘
Preparation of final accounts along with adjustment
entries.
Unit IV
Month W. Days Topics to be covered
Issue of shares and debentures, Issue of bonus shares and
October’22 17 right issue
November’22 25 Redemption of preference shares and debentures
December’22 26 PUT & Revision

Suggested Readings:
1. Agarwal B.D., Advanced Accounting
2. Chawla & Jain, Financial Accounting
3. Chakrawarti K.S., Advanced Accounts.
4. Gupta R.L. &amp; Radhaswamy, Fundamentals of Accounting
Jain & Narang, Advanced Accounts

10




Course Code- F010102T
Paper-2(A)
Course Title: Business Statistics

Credits: 3 Max Marks: 75+25
Passing Marks 50%

Course Outcome: The aim of the course is to build knowledge and understanding of Business
Statistics among the student. The course seeks to give detailed knowledge about the subject
matter by instilling them basic ideas about Business Statistics. The outcome of the course will
be as follows —

CO 1 To provide knowledge about basic concepts of Statistics.

CO 2 To provide knowledge measurement of central tendency.

CO 3 To give an overview of correlation and regression analysis.

CO 4 To make able to know the sampling and probability.

Unit: I

Month | W. Days Topics to be covered

Introduction: Concept, features, significance & limitations of statistics,
July’22 26 Types of data, Classification & Tabulation, Frequency distribution &

graphical representation.

Activity: Presentation on Collectioﬂ Editing and Classification of data

M To acquamt the students about how to comp:le the data for analysrs. W)

oo

; 3 0 S
3 v K P
A . i
w¥ ; i Ulllt. II S 5 n-'“a.‘e‘
S v
L R
A.,,\1-‘ —ig s ". s

Month W. Days | Topics tobe: covered
' " Measures of Central Tendency (Mean, Median, Mode)
Measures of Variation (Range, Quartile Deviation, Mean

August’22 23 Deviation and Standard Deviation), Signiﬁcz{ncp & properties
of a good measure of variation, Measures of Skewness &
Kurtosis.
Unit III
Month W. Days Topics to be covered

Correlation and Regression: Meaning and types of
correlation, Simple correlation, Scatter diagram

25 method, rson’s Coefficient of




Activity: Assignment on Correlation, ,Regression, ,

Objective: To build concept among students and develop approach for numerical.

Unit IV
Month W. Days Topics to be covered
Probability: Concept, Events, Addition Law,
Conditional Probability, Multiplication Law & Baye’s
October’22 17 theorem [Simple numerical]. Probability Distribution:

Binomial, Poisson and Normal.
Sampling: Method of sampling, Sampling and  non-

November’22 25 sampling errors, Test of hypothesis, Type-I and Type-II
Errors, Large sample tests.

December’22 26 PUT & Revision

Suggested Readings:
1 Gupta, S.P. & Gupta, M.P., Business Statistics
2. Levin, R.1,, Statistics for Management
3. Feud, J.E., Modern Elementary Statistics
4. Elhance, D.N., Fundamentals of Statistics
5. Gupta, C.B., Introduction of Statistical Methods

12




Course Code- F010102T

Paper-2(B)
Course Title: Principles of Management

Credits: 3 Max Marks: 75+25
Passing Marks 50%

Course Outcome: The aim of the course is to build knowledge and understanding about
principles of management amongthe student. The course seeks to give detailed knowledge
about the subject matter by instilling them basic ideas about management. The outcome of
the course will be as follows —

CO 1 To provide knowledge about management and its principles.

CO 2 To provide knowledge about Managerial functions.

CO 3 To make aware with management thinkers and their contributions.

Unit: I
Month | W. Days Topics to be covered
1N ' Introduction: Concepts, objectives, nature, scope and significance of
July’22 26 management, - Contribution of Taylor Weber and Fayol in
: management, Management Vs. administration..

. A *i
Y
i
- -

Activity: Power Point presentation by thg___studentg on Management and its significance.

Ob"i ective: To make the students aware about the importance of m',a'nagemcn't.w i :

P

" Unit: 1 ok
Month W. Days : Topics to be covered
' Planning: Concept, objectives, nature, importance and
August’22 23 limitations of planning, planning process Concept of Decision
Making and its Importance, forms, techniques and process.

Unit IIT

Month W. Days Topics to be covered

Organizing: Concept, objectives, nature of organizing, Types of
Organization, Delegation of authority, Authority and
responsibility, Centralization and Decentralization, Span of
Control.

September’22 25

Activity: Debate: Which is more effective centralization or decentrali




Unit IV

Month W. Days Topics to be covered
Directing: Concept, principles & aspects of directing, Concept
——— 17 and _type.:s of Coordination?, C-oncept of leadership, Supervision,
Motivation and Communication.
; Controlling: Concept, Principles, Process and Techniques of
Nowember'2é wa Controlling, Relationship between planning and controlling
December’22 26 PUT & Revision

Suggested Readings:

1. Pagare Dinkar, Principles of Management
2. Prasad L.M., Principles and Practice of Management
3. Satya Narayan and Raw VSP, Principles and Practice of Management
4, Srivastava and Chunawalla, Management Principles and Practice

14




Course Code- F010103T
Paper-3(A)
Course Title: Business Ethics and Governance

Credits: 3 Max Marks: 75+25
Passing Marks 50%

Course Outcome: The aim of the course is to build knowledge and understanding
Business Ethics among the student. Thecourse seeks to give detailed knowledge about the
subject matter by instilling them basic ideas about Business Ethics. The outcome of the
course will be as follows —

CO 1 To develop understanding of business ethics and values.

CO 2 To provide relationship between ethics and corporate excellence.

CO 3 To give an overview about Gandhian philosophy and social responsibility.

Unit: I

Month | W. Days Topics to be covered

, Introduction: Concept and nature of ethics; ethics, values and
July ®22,:-. 2, 26 behaviour; deve]opment of ethics, relevance of ethlcs and values
i in busmcss Arguments against business ethlcs

=t £ i ; —' y ) ’-' ¥y y
o R e A Unit: 1T 5o BT
M % d £ Vs

Month © - | W. Days Toplcs to be covered A

Work life in Indian Philosophy: lndlap ethos. for work life,
Indian values for the work place, Work-life balance Ethos of
Vedanta in management, Hierarchism as an organizational

value.

August*22 23

Activity: Focused Group discussion on the topic: Are ethical values still significant for
business in today’s competitive market?

Objective: To inculcate among the students an understanding about ethical values to be
practiced in business and their role in the growth of the business.

Unit III

Month W. Days | Topics to be covered
Rclat:onshlp between Ethics & Corporate Exccllence Corporate

September’22 25

L7




Activity: Assignment on Gandhian Philosophy of Wealth Management and its relevance and
applicability in the present business era.

Objective: To build concept of “Gandhian Philosophy of Wealth management” in present era.

Unit IV
Month W. Days Topies to be covered
Corporate Social Responsibility-Social Responsibility of business
November’22 25 with respect to different stakeholders, Arguments for and against

Socialresponsibility of business, Social Audit.

December’22 26 PUT & Revision

Suggested Readings:

1. Kaur Tripat, Values &amp; Ethics in Management, Gal gotia Publishers.

2. Chakraborty S.K., Human values for Managers

3. McCarthy, F.J., Basic Marketing

4. Chakraborty S.K., Ethics in Management: A Vedantic Perspective, Oxford University
Press

16




Course Code- F010103T

Paper-3 (B)
Course Title: Computer Application

Credits: 3 Max Marks: 75+25
Passing Marks 50%

Course Outcome:

The aim of the course is to build knowledge, understanding Computer Applications among the

student. The course seeks to give detailed knowledge about the subject matter by instilling

them basic ideas about Computer Applications. The outcome of the course will be as follows

CO 1 To provide knowledge about computer and its application.

CO 2 To provide knowledge about components and working on computer.

CO 3 To give an overview about software system and Data base management.
Unit: I

Month | W. Days Topics to be covered

Computer: An Introduction, Computers in Business. Elements of
Computer system, Indian computing Environment, Management of
July22. | ... 26 data processing systems in Business organizations, Programmes
4§ development cycle, flow charting, Input Outpu@.arfalysis i

-5 | Programming Concept, Software Development process: * -

e g . «
Activity: Presentation by students on elements of computer
- Objective: To make students aware about the components of computer

TTE o

¥ e

Unit: 1T

Month W. Days Topics to be covered

Components of a computer system, Generation of computer and
computer languages, personal computers in Business, PC-
software Packages, An Introduction to Disk. Operating system
and windows, GUI, Other system softwares.

August’22 23

Activity: Presentation by students on computer languages.
Objective: To enable the students to understand the different computer languages and its
applications.

Unit II1

Month W. Days Topics to be covered

Text Processing, software, Introduction to spreadsheet software,
creation of spreadsheet application, Range, formulas, function

a processing, Repgftef
(ng presentation [&




Unit IV

Month W. Days Topies to be covered
Computer software system, software development process,
files design & Report design, Data files types, Master &
October’22 17 Transaction file. Data Hierarchy &amp; data file structure,
Use of files in Programming.
Relevance of Data base management system, data base
November’22 25 manager, data communication, networking, LAN &amp;
WAN, Real Time Sharing, On line & off line processing.
December’22 26 PUT & Revision

Suggested Readings:

1. P. K. Sinha &amp; P.Sinha, Computer Fundamentals, BPB Publication
2. V. Rajaraman, Computer Fundamentals, PHI

3. Tannenbaum, Computer Applications and Networks
4. ‘O’ Brien, Management Information Systems

18,
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Minor Elective Course
Anyone Subject:
1. Communicative English
2. Psychology

Subject — 1. Communicative English
Course Title: Phonetics and Remedial Grammar
Credits :04 Max. Marks: Theory: 75
Practical/Viva voce: 25

Course Outcomes:
After completing this course, the students will be able to:

COl: Get insight into the sound system of English linguistics and of central analytic concepts
in phonetics and phonology.
CO2: Heighten their awareness of correct usage of English grammar in writing and speaking.

Unit I
Month = . | Working Topics to be Covered
Bt " Days &
: ) A Theory: .- _ s ATt
| July’22 26 Phonetics and Phonology oo Y
B The Organs of Speech b e Sl
. Speech Sounds: Vowels and Consonants "+~
August22, . 23. Consonants clusters in English - S
Unit IT
Phonetic symbols
September’22 25 l::}ggi‘i%ﬁm
Intonation

Activity 1: Write down 3 words for each IPA symbols of the basic vowel and basic consonant
sounds given on the spot.

Objective: To check students’ understanding of the sounds of speech (phonetics and
phonology).

Unit III

Articles, Parts of Speech, Linking Verbs, Negative
October’22 17 Sentences, Interrogative Tenses and Their use
Transformation

Activity 2: Identify the Parts of Speech and the Tenses in the sentences given on the spot.




Unit IV

Imaginative use of Parts of Speech
How to change the direct into indirect speech and vice-

November’22 25
versa
Idioms and Phrases
2 Revision & PUT
December’22
Suggested Readings :

e A.C.Gimson: An Introduction to the Pronunciation of English (ELBS)
e T.Balasubramanyam: A Text Book of English Phonetics for Indian Students (Mac-

millan India)

e F.T.Wood: A Remedial English Grammar for Foreign Students.

e A.S.Hornby: The Advanced Learner’s Dictionary of Current English.

20




Subject-2. Psychology
Course Title: Problem Solving and Creative Thinking

Credits: 4 Max. Marks: 25+75
Passing Marks: 10+25

Course Objective:

To enable the students:
CO 1 Understand the process of problem solving and creative thinking.
CO 2 Facilitation and enhancement of skill required for decision-making.

Month W. Days Topics to be covered

Module-I: Thinking as a tool for Problem Solving
e What is thinking: The Mind/Brain/Behaviour
e Critical Thinking and Learning:

July’22 26 -Making Predictions and Reasoning

-Memory and Critical Thinking

«| -Emotions and Critical Thinking

e Thinking Skills

Month W.Days | . ; Topics to be covered
Module-II: Hindrances to Problem Solving Process
August’22 23 e Perception
e Expression
e Emotion
e Intellect
e Work Environment
W. Days Topics to be covered

Module-III: Problem Solving
e Recognizing and Defining a problem
e Analyzing the problem (potential causes)
e Developing possible alternatives
e Evaluating Solutions
¢ Resolution of problem e il
e Implementation ' s |
e Barriers to problem solving: .

September’22

25




Month W. Days Topics to be covered

Module-IV: Plan of Action

October’22 e Construction of POA

17 e Monitoring

e Reviewing and analyzing the outcome

Activity: Group Presentation on the topic of “Plan of Action” (POA).

Objectives: To enhance students ‘planning management and problem solving skill.

Month W. Days Topics to be covered

Module-V: Creative Thinking
e Definition and meaning of creativity
e The nature of creative thinking
-Convergent and Divergent thinking

November’22 25 -Idea generation and evaluation (Brain Storming)
-Image generation and evaluation
-Debating
e The Six-phase model of Creative Thinking : ICEDIP
model
December'22 26 PUT & Revision

Activity: Debate on the significance of Convergent & Divergent thinking
Objective: To understand the concept of Convergent & Divergent
Suggested Readings:

Michael Steven: How to be a better problem solver, Kogan Page , New Delhi, 1999.

Geoff Petty: How to be better at creativity; Kogan Page, New Delhi, 1999.

Richard Y. Chang and P. Keith, Kelly. Wheeler Publishing, New Delhi, 1998.

Phil Lowe Koge Page : Creativity and Problem Solving, New Delhi, 1996.

J William Pfeiffer (ed.) Theories and Models in Applied Behavioural Science, Vol 3,
Management (1996); Pfeiffer & Company.

6. Bensley, Alan D.: Critical Thinking in Psychology- A Unified Skill Approach, (1998),
Brooks/Cole Publishing Company.

N SR
































































































































































































































































































